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ME businesses beginning to recognize
real value of CSR, saysstainability Advisory Group survey

Second Annual CSR Middle East Survey cites reputation, growth and innovation as key
benefits of properly designed and managed CSR programmes

Businesses still complacent about several critical issues affecting region

Dubai,July 17 Regional busiesses are increasinglgcognisng that Corporate Social Responsibility (CSR) is a
business imperative rather than a philanthropic aglt, and a large number of executives now agree that
properly conceived and managed CSR will result in a wide range of benefits including business reputatio
innovation and growth.

These are the key conclusions of the Second Annual CSR Middle East Survey conducted by Sustainability
Advisory Group (SAG), an international alliance of sustainability strategistpani@listsThe SAG network

has been actively engaged in helping businesses define CSR and Sustainability programs in the Middle East for
more than three years.

Maria Sillanpaa, Founding Director of SAG, saiduheey covered blic and private sector orgamisonsin
eight countries in the regiorMore than 60 percent of the respondentseabased in UAE and the rest are
located in Saudi Arabia, Bahraibman, Qatar, Yemergrdlan and EgypiThe survey dreva balanced response
from organistions in terms of sizend a 5650 split between publiand private sector companie$he largest
respondent group according to industry sector was Energy, followed by Utilities and Agriculture.

Over 90 percent of respondents expressed the opinion that credible CSR programmes can enable companies to
build and maintain a strong reputation, over 80 percent asserted that CSR can attract new customers and
foster innovation, and over 70 percent beliel/that CSR can help capture new markets and market share.
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agreeing that it should be integral to their business strategies. We see this reassuring level of sophistication in

the regional understanding of CSR as a sign of maturity and a desire to keep up with the powerful ortafnati
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However, these positivBndingsare tempered by worrying signs that businesses are still complacent about

some of the critical issues facing the region. For instance, a relatively high number of business leaders continue

to rate water conservation, climate change and waste adWiLJ2 NI | yi (G2 GKSANI 6dzAAySaaod a!
our report last year, given cume predictions for the region in relation to water scarcity and climate change,

this is an alarming result, which continues to suggest that a number of regional businesses are not yet fully
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with an increase of 10 percentage points in the number of business executives regarding poverty as
unimportant to their business (up to 38 pent from 28 percent last year).

Sillanpaawho is internationally recognesl as a leading CSR and sustainability practitioner, and has been
ranked numb&J G KNBES Ay / {lobal Loy 08 QFRILéadetsAdvibofy Tatebisted five key
findings of the survey, most of which are in line with the international thinking on the subject:
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1. Executives in the region are struggling to relate environmental issues to profitability and long
term business impact

2. CSR is becoming increasingly importantfiesiness

3. The attitude to CSR in the region is maturing

4. The need for effective CSR should be driven from inside rather than by governments and
regulators

5. CSRis gaining increasing recognition as a framework for future growth

oPeople issues such as emye weltbeing, health and safety, recruitment and retention, ethical practices,
governance and transparency continue to be rightly recognised as the critical CSR issues businesses within the
region must tackle. However, environmental issues such as wateservation, climate change and access to
resources are much lower down the corporate radar although these issues have gained considerable media
attention in recent times.
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been considerable efforts in this part of the world from governments as well as civil society to strengthen
awareness about environmental issues and relate them sxical business risks that whlhve anincreasing

impact on businesperformance and profitabilityConsidering the fragile ecology and the gmaitical context

in which we live, Sustainability Advisory Group as well as many of the survey respondents believe that these
issues require urgent attenton M KS O2 YAy 3 &SFN&ERZé¢ {AftfFyLIl alFAR®

Elaborating the other key findings, she noted that the responses to the survey clearly showed that CSR is
increasing in importance, year on year, to businesses in the region. Compared to last year, the number of
respondents who believe that CSR is more important in a difficult economic climatgdresup from 50 to 60
percent.

The results of the survey suggest that the general business understanding of CSR is moving away from that of
traditional approach of ad hoc goudll gestures, charitable giving and philanthropy, to a more comprehensive
understanding of the benefits CSR can offer a company as part of its overall business strategy. Less than 8
percent of respondents viewed community invesnt asthe coredefinition of CSR, down from 17 percent last
year.
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CSR is not just a government agenda, one for them to comply with, but an internal one, which will ensure the
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Interestingly, businesses in thegion have also begun toabs that effective CSR programmes can help in
attracting new investment and capturing new markets as well as strengthening existing market share. There
has been a significant jump in the number of respondents holding this view. Supporting this gresling f

that CSR can be used as a framework for future growth are the 86 percent of respondents who either agree, or
strongly agree, that CSR can foster innovation and the 82 percent who believe it can help to attract new
customers.

Although overhalf of the respondents claimed that they have a clearly articulated CSR strategy signed off at
the highest level, these numbers go down dramatically when it comes to systematic management of the
agenda. For instance, only 14 percent of the responding organisaimresformal CSkelated KPls in place

and 11 percent consider CSR performance as part of their bonus schemes.

One hundred and fifyone organisations participated in the survey, which was conducted over a period of 6

weeks in May and June. Significgnthe number of respondents who described their role and title as CSR or
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the general management category against 14 percent last year; 30metescribed their role as strategy and

business development, up almost three times from last year.
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the survey responses were from a cragtion of business functions.

About Sustainability Advisory Group

Sustainability Advisory Group is a leading international alliance odisasility strategists and specialists. The
Group draws from a global pool of knowledge and expertise, and is known for its robust understanding of
business realities in key regions. It offers innovative,-effsictive and actiororiented CSR and sustainility
strategies and programmes that help businesses to define tangible goals and achieve them. The network is
truly global with expertise available and culliedm Australia, Asia, Africa, Europe, Middle East and Americas. It
has been developing a stig hub of professionals based in the Middle East where it has been active for three
years.

Sustainability Advisory Group excels at making the connection between sustainability and what it means for
business. The network has helped literally hundredsrghnisations realisthe benefits of integrating
corporate responsibility and sustainability into their businesses.
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e Key survey results are attached to this release below.
o A more detailed report on the survey is availablevaiw.sustainabilityadvisory.netf you would like to
obtain a copy of the report, please send amail request tanfo@sustainabilityadvisory.net

For mae information, please contact:

Maria Sillanpaa
Mobile: + 971 (0)50 719 4042

Email maria@sustainabilityadvisory.net
Web: www.sustainabilityadvisory.net
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What do regional executives think of CSR

Majority of respondents work in CSR, strategy and business

development

129%

B CSR/Sustainability
B General management

Strategy and
100% W Business development

B Marketing and Sales
86% Il Environmental management
I Customer service

114%

B Human resources

Operations and
production

57% . Legal
M [nformation and research

57% I Finance
27% = Risk
B Supply chain management
I R&D
- T
I Procurement

300%

1%

) ) SUSTAINABILITY
see further<think wider>do better ADVISORY
GROUP
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What do regional executives think of CSk

Great variety of different types of respondents

Size of company: Type of organisation:

m Academic
I Consultancy
Bl Mot for profit
Il Public sector
N Private sector
B . Other

) ) SUSTAINABILITY
see further<think wider>do better 2 ADVISORY
GROUP

B Large multi-national
B MNational/regional
B Small enterprise
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What do regional executives think of CS

Current business priorities

B0 %%
40 %
20 %
0%
We need to attract We need to attract and We need to capture new We needto foster
naw customears ratain the bast employeas markats and markat shara innovation
We need to cut costs We need to maintain and We need to understand We need to attract
and increase margins build 2 strong reputation and manage further investmant

our nsk exposure

Page| 6



<think wider> Mediarelease Aigﬂ:gmmmv
GROUP

What do regional executives think of CS
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SUSTAINABILITY

see further<think wider>do better ADVISORY
GROUP
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